
Top U.S. social networking sites
By unique audience 

Unique 
audience

Percent 
growth

Rank Network sites
audience 
(millions)

growth
(2008-2009)

1 Facebook 102.9 104.0
2 MySpace 63.7 -16.0
3 LinkedIn — —
4 Twitter 19.4 1,222
5 Digg — —
6 Betawave 13.2 282.0

Sources: comScore.

7 Classmates.com 12.6 -18.0
8 Windows Live 12.0 —
9 Buzz Media 10.0 10.0

10 MyLife.com 8.9 —



Total display advertisement impressions
December 2009
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Online advertising revenues
United States

US$ billions
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Online advertising spending
MySpace and Facebook, 2010 forecast

US$ Percent changeUS$ 
(millions)

Percent change
(2009-2010)

MySpace
United States 360 -23
Outside 25 3
World 385 -21
Facebook
United States 450 34

Source: eMarketer.

Outside 155 65
World 605 39



Top 10 viral videos
March 2010

Rank Video name Company 
1 Dinner Table BMW
2 Dogs Pedigree
3 Oh Africa Pepsi Max
4 The Human Chain Nike
5 Street Corner Adidas Originals
6 Arctic Sun Tropicana
7 Spark Sprite

Source: Marketingcharts.com.

7 Spark Sprite
8 Move Sony Playstation
9 The Specs Effect Specsavers

10 Soft Heat Natural Gas Belgium



Top community-based organization websites
United States, March 2010

Rank Website
Market share 

of visitsRank Website of visits 
(Percent)

1 The Animal Rescue site 20.1
2 AARP 9.7
3 Care2 5.5
4 AARP Bulletin Today 4.4
5 Angel Food Ministries 2.0
6 AARP Products, Services & Discounts 1.8
7 AVERT 1.8

Sources: Marketingcharts.com, Hitwise.

7 AVERT 1.8
8 Freecycle 1.4
9 Calguns.net 1.3

10 My Freecycle 1.3



Top fundraising websites

Rank WebsiteRank Website
1 Fundable.org
2 ChipIn.com
3 FirstGiving.com
4 GiveMeaning.com
5 FoundationCenter.org
6 NetworkforGood.org
7 J tGi i

Source: TopSite.

7 JustGiving.com
8 DropCash.com
9 JustGive.org

10 SocialActions.com



Number of children online 
Ages 2-11, May 2004-2009
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Selected popular children websites

Club Penguin

Moshi Monsters

Webkinz



Children on the web

• 34% of American children and teens who use the internet 
visited a virtual world at least once a month in 2008. 

• 75% of youngsters said in a survey that they use the internet to 
participate in communities tied to social causes.

• 13% of adults say their children are spending less time with

Sources: University of California-Irvine, University of Southern California, Iowa State University Media Research Lab, Just Kid Inc.

13% of adults say their children are spending less time with 
real friends and more time with virtual ones.



Alternative background
If you need more space





QuickTime™ and a
MPEG-4 Video decompressor

are needed to see this picture.



Swarms:  The Power of the Many





“Swarms”

• Viral- rapid rise-and-act 
• Focused- results-oriented
• Hyper-local- specific person or place
• Unpredictable- hard to manage



Frozen Grand Central
http://www.youtube.com/watch?v=jwMj3PJDxuo





• Glee Flash Mob in Seattle 
http://www youtube com/watch?v=xU80Rsc7uz8&feature=http://www.youtube.com/watch?v=xU80Rsc7uz8&feature=
player_embedded















Greenpeace “Nestle Killer” YouTube
http://www.youtube.com/watch?v=v7SZyidY7
mQ





"We are leaving this comfortable and familiar time behind. 
We are headed into a world where actors of every shape 
and description are finding themselves challenged by 
adhocracies...The truth is this:
those now in power must surrender some power or be 
overwhelmed by it... 
Sharing power is not the idea of some Utopian future. It’s 
the ground truth of our hyperconnected world ”the ground truth of our hyperconnected world.

-- Mark Pesce


